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MAP PREPAID CARD SOLUTIONS

 Overview of MAP Prepaid cards

 Why your Credit Union should sell prepaid cards

 Why your members should buy cards from you

 Getting started

 Q & A
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Why your Credit Union should sell
prepaid cards
 Annual consumer spending via prepaid cards to exceedAnnual consumer spending via prepaid cards to exceed

$250 billion by 2009; a 400% increase in 5 years.$250 billion by 2009; a 400% increase in 5 years.

Annual Consumer Spending
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Why should your FI offer MAP prepaids and
gift cards?

 Generate incremental revenueGenerate incremental revenue

 AchieveAchieve ““Top of MindTop of Mind”” card and product offeringscard and product offerings

 Develop new member and business accountDevelop new member and business account
relationshipsrelationships

 Increase your member value propositionIncrease your member value proposition

 Greater product convenience and acceptanceGreater product convenience and acceptance

 NoNo--cost program implementationcost program implementation
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Generate incremental revenue

A variety of cards for a variety of needs:

 MAP General Prepaid Products

Card Mark-up above $2.95

• CU defined member cost per card/per
product

 “Payday” Solutions

Card Mark-up

% of transaction interchange revenue
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Who’s buying prepaid and gift cards?

 Family MembersFamily Members

 Seniors

 Students

 Gen X & Gen YGen X & Gen Y

 Business Owners

 Unbanked

 “Payday” Card Users
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What your members are doing today with
prepaid cards…

Phone Cards

Schools – Campus
Cards

Federal and State
Benefits/EBT

Payroll

Retailer Gift Cards

Movie Theatres

Funds Transfer

Mail Cards

Transit Cards/Bus
Passes

Gas Co. Incentive
Cards

College/University
Financial Aid

Reimbursement

Insurance Claims

Special Interests Car
Pool IncentivesGaming - CasinosRetailer Loyalty

Cards
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AchieveAchieve ““Top of MindTop of Mind”” Card ServicesCard Services
and Products offeringsand Products offerings

 Reach consumers not currently in your financialReach consumers not currently in your financial
mainstream.mainstream.

 Enhance Loyalty and ValueEnhance Loyalty and Value

 Differentiate through innovative new card programsDifferentiate through innovative new card programs

 Reach across age gaps and demographicsReach across age gaps and demographics

 Satisfy member demand for Prepaid card andSatisfy member demand for Prepaid card and ““giftinggifting””
solutions.solutions.
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Develop New Member and BusinessDevelop New Member and Business
Account RelationshipsAccount Relationships

 Employee incentivesEmployee incentives

 Rewards programRewards program

 Customer loyalty cardsCustomer loyalty cards

 TravelTravel

 and more!and more!
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Increase your Member Value PropositionIncrease your Member Value Proposition

 Full Scale Product OfferingsFull Scale Product Offerings
 Personalized and NonPersonalized and Non--Personalized CardsPersonalized Cards

 Wide Variety of Card SolutionsWide Variety of Card Solutions

Moving your FI beyond debit/creditMoving your FI beyond debit/credit

 ValueValue--Priced Products and Cardholder FeesPriced Products and Cardholder Fees

 Robust User SystemsRobust User Systems

Intuitive MSR desktop toolsIntuitive MSR desktop tools

User friendly consumer / member siteUser friendly consumer / member site
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Greater Product Convenience andGreater Product Convenience and
AcceptanceAcceptance

 Global Acceptance – Visa

 Web Access
 Member Service

 Surcharge Free ATM access
 CU24 Network ATMs

 MoneyPass ATM locations.

 POS (PIN)
 Cash back option at retail stores
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NoNo--Cost Prepaid Program ImplementationCost Prepaid Program Implementation

 MAP / XTEND CU PartnersMAP / XTEND CU Partners

 --00-- setset--up costsup costs

•• Before January 31, 2009Before January 31, 2009

 CU remits only for plastics orderedCU remits only for plastics ordered

 CU pays for web reload featureCU pays for web reload feature

•• At reduced cost : $250At reduced cost : $250
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Why should your members purchase theirWhy should your members purchase their
gift and prepaid cards from you?gift and prepaid cards from you?

 Better product at a Better PriceBetter product at a Better Price

 Robust Cardholder Features

 Low Cost Cardholder FeesCost Cardholder Fees

See Terms and Conditions at:See Terms and Conditions at:
www.maprepaids.comwww.maprepaids.com

 Member Friendly Web Services

Balance inquiryBalance inquiry
 Transaction historyTransaction history
User optionsUser options –– Member Selected PINMember Selected PIN
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Personalized / Non-Personalized Products

 Personalized

 1.Member name on Card

 2.Unlimited number of reloads

 3.Visa flagged

 Non-Personalized

 1.Instant Issue

 2.Limited reloads up to 25 per card

 3.Visa flagged
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Card Program Limits & LoadsCard Program Limits & Loads

 Standard Program
$0$0 -- $2,000$2,000 –– MAP LiabilityMAP Liability
Up to 24 loads per cardUp to 24 loads per card

 Customized ProgramCustomized Program

 Limits to $5,000 +Limits to $5,000 +
•• CU LiabilityCU Liability

 CU Defines LoadsCU Defines Loads

 CU Defines Cardholder FeesCU Defines Cardholder Fees
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Card Program Limits & LoadsCard Program Limits & Loads

 ANY TIME!ANY TIME!

 Gift and Prepaid Cards are no longerGift and Prepaid Cards are no longer
considered seasonal solutionsconsidered seasonal solutions

 132% increase from 2006132% increase from 2006 -- 20072007

 Thanksgiving & Christmas holidays areThanksgiving & Christmas holidays are
peaks volume seasonspeaks volume seasons
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How soon can you be up and running withHow soon can you be up and running with
your prepaid card program ?your prepaid card program ?

 FastFast--track: 20 Daystrack: 20 Days

 Standard w/o Web Reload: 30Standard w/o Web Reload: 30 –– 60 Days60 Days

 Standard with Web Reload: 60Standard with Web Reload: 60 –– 90 Days90 Days
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Customize cards?Customize cards?

 Yes, MAP provides customized cards.Yes, MAP provides customized cards.

 Hot stamp of CU logoHot stamp of CU logo

 Customized PlasticsCustomized Plastics

 Customized ProgramsCustomized Programs
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What types of fees are associated with MAPWhat types of fees are associated with MAP
prepaid andprepaid and ““gifting" products?gifting" products?

 Standard cardholder feesStandard cardholder fees

•• See MAP Terms & ConditionsSee MAP Terms & Conditions

ATM TransactionATM Transaction

Maintenance FeeMaintenance Fee
 Assessed only after card is dormant 6 months.Assessed only after card is dormant 6 months.

Card FeeCard Fee –– Defined by CUDefined by CU
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FI Support Services

 24 / 7 Cardholder Services
 English and Spanish

 Exception Item (Chargeback) Processing
 Cardholder disputes and inquiries

 Desk Top Prepaid Administrative Tool
 No hardware / software investment required
 Instant Issue
 Card management

 Cost-free training throughout our relationship
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FI Support Services (continued)

 Marketing Materials

MAP “Generic” marketing pieces

Visa Marketing Materials www.visaonline.com
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MSR ExperienceMSR Experience --
UsingUsing MAPMAP’’ss Prepaid Administrative Tool (PAT).Prepaid Administrative Tool (PAT).

 PAT, A deskPAT, A desk--top application for the managementtop application for the management
of all gift/prepaid functions:of all gift/prepaid functions:

 Issuing/loading cardsIssuing/loading cards

 Managing card inventoryManaging card inventory

 Viewing cardholder information, etc.Viewing cardholder information, etc.
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Issuing/loading cardsIssuing/loading cards
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Ordering card stockOrdering card stock
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Viewing cardholder information, etc.Viewing cardholder information, etc.
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Viewing cardholder information, etc.Viewing cardholder information, etc.
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Questions and Answers
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Who do I contact to get more detailed giftWho do I contact to get more detailed gift
card information?card information?

Contact Member Access Pacific between 8:00 am & 5:00Contact Member Access Pacific between 8:00 am & 5:00
pm Pacific Standard Time.pm Pacific Standard Time.

Greg BeckGreg Beck
Director Business DevelopmentDirector Business Development
(253) 589(253) 589--21512151
greg.beck@mapacific.comgreg.beck@mapacific.com

oror
Herb TajalleHerb Tajalle
Director, Product DevelopmentDirector, Product Development
(253) 983(253) 983--71167116
herb.tajalle@mapacific.comherb.tajalle@mapacific.com
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Conclusion:Conclusion:

Your Members will be buying prepaid gift cards.Your Members will be buying prepaid gift cards.

MAP can provide a flexible program to assist you.MAP can provide a flexible program to assist you.

No implementation fees to initiate new programsNo implementation fees to initiate new programs
before January 31, 2009before January 31, 2009

Web card reload capability @ 50%: $250Web card reload capability @ 50%: $250

LetLet’’s get started!s get started!


